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Hi, I'm Hiral Sumra — a multidisciplinary visual
designer with 9 years of experience building
brands, products, and visual systems across
digital and physical spaces.

Working under the name Atrangi Artist for
my more experimental and expressive
practice — where illustration, murals,
merchandise, and symbolic storytelling live.

My work sits at the intersection of design
systems, cultural aesthetics, and functional
problem-solving — from UX products to salon
branding, tech companies to sustainability
initiatives.
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Visual Branding and
Consultancy

Creative

Al Generalist

Video Content
Creator




Every project is a new beginning
to understand a new world.

| love to set my imagination go

wild in the brainstorming stage
and let those creative juices flow

DISCOVER — DEVINE

Explore your goals, audience, Shape a clear strategy and
and market to uncover key creative direction based on
insights. our findings.

MY

PROGESS

DESIGN

briningg ideas to life through
thoughtful, high-impact
design.

DELIVER

Finalize and launch your
project with precision and
care.
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ABOUT THE CLIENT

« Tech Service Company
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« Known for Reliant and
innovative solutions




PRIVATE LIMITED

COLOR SCHEME @5 WebOsmotic

FONTS

Poppins Bold
Aa Bb Cc Dd Ee Ff Gg
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890

Poppins Regular
Aa Bb Cc Dd Ee Ff Gg
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890

*Existing typeface Poppin was used across the brand




BEFORE

« Inconsistent Visuals
« Unclear Brand Voice
« Rebranding Assets
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FROM QUR DESKS T0

THE DINING TABLE,

BUILDING COMNECTIONS :
THAT MATTER. /'
X

B

(i) WebOsmatic

Currant stote of developers
HAPPY i

REPUBLIC DAY

i |'|I|'||:| for
formation POV: When you have multiple
reparting managers in office

Employes:

AFTER

« Researching Similar Tech
companies

« Understanding latest
trends in the market

« Creating a unique voice
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Proud to Colloborate
with The Blessed Ones

How D2C Brands a.k Can Al make tourism :\gi
Elevate Customer SOOI T
Experience with Al

Stop being Polite!

Plociss & Thonk youl bo @ cseanes

How Can !J

WebOsmotic
Support Your
Al & IT Projects?

+193 L T V0P BETERAN
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China's Kling Al 2.0 Delivers
Hellywood-Level Visuals!

Want Real RSf

om Al?
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Alpino’s Target %2 'solution

o5 We developed a tailored
A% SEEN ON @ i membership program offering:
= Estoblish deeper engagement with
ustorners.

HOW loost customer retention. =
: I'nlﬂ . Loyalty points

Birthday treats

Free gifts

Free shipping

Are you looking
for growth on digital?

Impact
P CONTACT

* Members maode 3-6 repeat uUs NOW

purchases annually.

. 0,000 odditional revenue in the
first year.
Swipe to see 0
* Enhanced customer loyalty and
engagement.

“Webosmotie helped us develap and
implement the membership program for
-!|I|'_1Ir"|r3- Waeve sean a J1UHE InCreasa in
customer koyalty and engogement.”

Chetan Kanani
Co-Faundar of &lplino
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@{} webosmotic_official

Our client, a follower of

NICHIREN BUDDHISM

felt that navigating its vast teachings
can get really overwhelming for seekers.

What if people could simply ask questions and
get instant, easy-to-understand guidance?

Q:Q @ Y W

* Liked by hiral_sumra and others

webosmotic_official You know what's the secret sauce
behind repeat customers? See how Alpino crack... more

@
Thatvisionladto With our Al expertise,

N iCh i renGPT we built it in days. The result?

an Al chatbot that makes Buddhist
wisdom interactive and accessible to all.

No more endless searching
—just clear, instant answers.

A friendly, chat-based experience
for deeper understanding.

Wisdom made accessible to all,
anytime, anywhere.

Chat Al
[ —

The centuries-old wisdom
could now be accessed
in just one chat.

- './\
' g Check out how we did it.

Link in the caption

Got an amazing idea that
can make a difference?

Let’s build it !

Dm us today




RETRO THEME CAROUSAL

LOUD
Y Marketing

without results is just

expensive noise

@

That's because Marketing
is no longer about

Clicks and
Impressions

They engage with
stories that feel reai

Its about

Egntext and V1A
nnection T
SR 3/

@ @
Al didn't change marketing The future belongs to brands
by targeting harder 1414 understand people
Not the brands that

chase attention.
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~ WebOsmotic built
Penguin Hop for our client,

where patients enhance their
coordination and movement ¥ webosmotic official
to make the Penguin jump. @ -

. ¢« Posts
Therapies &

- & H{
d} canbeboring !

How did th e But not anymore!

What if recoverz

[PIENIGUIN] [RIC[P e
app gamified
occupational

thel'CI pY? P The result?

+ Sagsions become interactive ond enjoyables.

&

Gamification Tech Smarter
Healthcare

B P 8 bR AR
PO g v R TR W PR T T TRV TRV TR T

Want to turn A
routine tasks into

engaging experiences?

Let’s build
something amazing!

+ Patients stay motivated and conslstent. i ’-{,.
=
* Real-time prograss tracking for better results. - - o :
e A o o v
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“This app hoas mode sessiong mone Bngagsng Fear k A i : H

patients. The WabOsmetic team understood cur
|| meeds and dalivered o seomless experience.”

OnQz © ¥ W

-A happy client
@ Liked by hiral_sumra and others

webosmotic_official Can we make Occupational
Therapy fun?.. mare

21 March 2025
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2 @) WebOsmotic
FU |LI'_ S.‘I:-]AC Kgll'EilB‘!]LITY . » P . (-:3 h-f\ll-i Defeat digital demaons and “'
N coae anda in po y | ' S et e e N, L . . U "ﬁf' surf the good side of internet!
‘ : . i | Happy DUSSth i Paving the road to an innovative future

Happy Independence

Welcorming Bappa with joy and devotion!

Happy Ganesh Chaturthi

Technical Dabt SR HIE A
ta Support
Security Risk

Weake bntegrations |

Paor Scalabiliny |
Slovw Porfarmanco

Dagign Inconsi stency

Happy International
Yoga Day

@

From butter to blessings - Krishna brings it all When cities evolve,

Happy Janmas htami some journeys remain eternal

@

Behind Every Smooth System, There’s a S5anta Who Codes

Merry Christmas

Bringing the power of smart solutions
to help your business row ahead.

Happy Onam

FESTIVE CREATIVES

Wishing you'a blessed

Rath Yairs




ABOUT THE CLIENT

» Infosec Questionnaire
Automation Software

« Caters to Fintech Category

« Uses Al for the work.
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COLOR SCHEME

FONTS

Montserrat Bold
Aa Bb Cc Dd Ee Ff Gg
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890

Poppins Regular
Aa Bb Cc Dd Ee Ff Gg
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890

*Existing typefaces Montserrat & Poppins were used across the brand



BEFORE

« Inconsistent Visuals
« Unclear Brand Voice
« Rebranding Assets
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oING HEALTH
DATA BREAGH

INTERNET A

RMET ARCHIVE BREACH

BARCLAYS HIT WITH
£2084NIN FINE
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Why Do Compliance
Efforts Fail in
Modern Organizations?

AFTER

« Developing illustrated

From GRC to InfoSec,
Al is quietly reshaping

i;hall:lﬁlkgesaf Compliance
compliance as we know it

GRC TRENDS Management

personas to connect. YOU CAN'T IGNORE
« Understanding latest T

trends in the market
. Creating a unique voice

= pSTLETTTIRY sy

How Marad ﬁlnﬁp!i.‘i:c--,- the
Vendor Assessment Process

Is your Thard-Party Risk
Management (TPRM)
program ready for today's
complex business wor

or just ticking boxes?



AFTER

« Developing illustrated
personas to connect.

« Understanding latest
trends in the market

« Creating a unique voice

Save your sanity,
automate compliance with Narad o,

Why Do Compliance
Efforts Fallin
Modern Organizations?

HManually preparnng
compliance reports

putomate \InfoSec
Questionnaires with

Beo, how do | arveeeer
QAT W's saling siboul,
daty erryplion pohCe.

Reports done
betore your
coffee brews.
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When you use Narad and
the audit finishes in a day!
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“MERCH DESIGN
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